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Abstract: The rapid expansion of social networking platforms, online communities, virtual environments, 

gaming platforms, and digitally mediated communication has increasingly enabled individuals to 

construct, modify, and present identities across multiple digital spaces. Virtual identity usage refers to the 

extent to which individuals actively construct, manage, experiment with, and present representations of 

themselves in online environments. Although virtual identities can facilitate self expression, social 

interaction, exploration, and belonging, maintaining different identity presentations across digital contexts 

may also create psychological challenges. One important mechanism through which virtual identity usage 

may influence psychological well being is identity fragmentation. Identity fragmentation occurs when 

individuals experience their different self representations as disconnected, inconsistent, or difficult to 

integrate into a coherent sense of self. This study examines the relationship between Virtual Identity 

Usage and Psychological Well Being while investigating the mediating role of Identity Fragmentation. 

The proposed framework suggests that extensive involvement in virtual identity construction can create 

discrepancies between online and offline self representations. When individuals continuously adapt their 

identities according to different audiences, social expectations, and digital contexts, they may experience 

greater difficulty maintaining self coherence. Such fragmentation may subsequently influence 

psychological well being through increased identity conflict, emotional strain, uncertainty, and reduced 

self consistency. The study adopts a quantitative cross sectional design and recommends collecting 

primary data from individuals who regularly use social media, virtual communities, online gaming 

environments, or other identity based digital platforms. Partial Least Squares Structural Equation 

Modeling through SmartPLS is proposed for testing the measurement and structural models. The 

measurement model should be assessed using indicator loadings, Cronbach's alpha, composite reliability, 

average variance extracted, and discriminant validity. The structural model should be evaluated using path 

coefficients, bootstrapping, R squared, effect sizes, predictive relevance, and direct and indirect effects. 

Illustrative findings indicate that Virtual Identity Usage has a significant positive association with Identity 

Fragmentation and a negative association with Psychological Well Being. Identity Fragmentation is also 

negatively associated with Psychological Well Being. Furthermore, the indirect effect of Virtual Identity 

Usage on Psychological Well Being through Identity Fragmentation is negative and significant, 

suggesting partial mediation. The study contributes to digital psychology literature by explaining that the 

psychological consequences of virtual identity use depend partly on the degree to which multiple digital 
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self presentations become fragmented. The findings emphasize the importance of developing coherent 

digital identities, maintaining healthy boundaries between online and offline selves, and promoting digital 

literacy and reflective online behavior. 

 

Keywords: Virtual Identity, Psychological Well Being, Identity Fragmentation, Digital Identity, Social 

Media, Online Identity, Self-Presentation, Digital Behavior, Identity Conflict, SmartPLS 

 
 

Introduction 

Digital technologies have transformed how individuals communicate, socialize, express themselves, and 

construct personal identities. 

Social networking platforms, online communities, virtual worlds, multiplayer games, professional 

networking websites, and content sharing platforms provide individuals with opportunities to create 

digital representations of themselves. 

These representations can include usernames, profile photographs, biographies, avatars, posts, comments, 

photographs, videos, professional profiles, and other forms of digital self presentation. 

The increasing importance of digital interaction has consequently expanded the concept of identity 

beyond physical and offline environments. 

Virtual identity usage refers to the active creation, presentation, modification, and management of one's 

identity within digital environments. 

Individuals may present different aspects of themselves according to the platform, audience, purpose, and 

social context. 

For example, a person may adopt a professional identity on a career platform, a socially expressive 

identity on a social networking application, and an alternative avatar or personality in an online gaming 

environment. 

Such flexibility can have positive consequences. 

Digital environments can provide opportunities for self exploration and experimentation. 

Individuals may communicate aspects of their personality that they find difficult to express offline. 

Online communities can also provide social connection and opportunities for belonging. 

However, maintaining multiple digital identities may create psychological challenges. 

When individuals continuously change their self presentation across platforms, the boundaries between 

different identities may become difficult to manage. 

The individual may begin to perceive online and offline identities as separate or contradictory. 

This condition is conceptualized in the present study as Identity Fragmentation. 

Identity fragmentation refers to a perceived lack of coherence among different self representations. 

It does not necessarily mean that individuals possess clinically abnormal identities. 

Instead, it represents a psychological experience in which different identity components are perceived as 

disconnected, inconsistent, or difficult to integrate. 

Identity fragmentation may emerge when individuals present significantly different selves to different 

audiences. 

The psychological implications of fragmented identity are important because a coherent sense of self is 

generally considered an important component of psychological functioning. 

Individuals who experience consistency among their values, behaviors, roles, and self perceptions may 

find it easier to regulate emotions and make decisions. 

In contrast, substantial discrepancies between different self representations may create uncertainty and 
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psychological strain. 

Social media environments can intensify this process because platforms encourage selective self 

presentation. 

Users can choose photographs, descriptions, opinions, activities, and achievements that emphasize 

particular aspects of their identity. 

Repeated exposure to carefully managed online identities may also encourage individuals to compare 

their own lives and identities with others. 

Virtual identity usage therefore represents a potentially important determinant of psychological well 

being. 

Psychological well being encompasses positive psychological functioning, emotional balance, life 

purpose, autonomy, self acceptance, positive relationships, and effective environmental functioning. 

Digital environments may support these dimensions when they provide meaningful social interaction and 

opportunities for self expression. 

However, intensive identity management may undermine well being when it creates pressure to maintain 

multiple self presentations. 

The present study focuses specifically on Identity Fragmentation as a mediating mechanism. 

The proposed framework is: 

 

Virtual Identity Usage → Identity Fragmentation → Psychological Well Being 
The study also examines the direct relationship: 

 

Virtual Identity Usage → Psychological Well Being 
The framework is supported by Self Discrepancy Theory, Identity Theory, and perspectives on online 

self presentation. 

Self Discrepancy Theory proposes that discrepancies between different representations of the self can 

generate emotional consequences. 

Identity Theory emphasizes the importance of maintaining meaningful and coherent identities across 

social roles. 

Online self presentation research further suggests that digital environments provide individuals with 

considerable control over how they present themselves. 

These theoretical perspectives provide a foundation for examining whether extensive virtual identity 

usage is associated with fragmentation and reduced psychological well being. 

The study is particularly relevant in the context of contemporary digital society. 

Young adults and students increasingly maintain identities across several digital environments 

simultaneously. 

The same person may participate in social media, online education, gaming, professional networks, 

messaging platforms, and virtual communities. 

Each environment may impose different expectations regarding acceptable behavior and self presentation. 

Managing these expectations may require continuous identity adjustment. 

Although such adaptation can be functional, excessive identity switching may increase psychological 

complexity. 

The present study therefore addresses an important research gap by examining Identity Fragmentation as 

a mechanism linking Virtual Identity Usage to Psychological Well Being. 

The findings can help researchers and practitioners understand why digital identity practices may produce 

different psychological outcomes across individuals. 
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The study also emphasizes that virtual identity use should not automatically be considered harmful. 

Its consequences may depend on whether individuals can integrate their different identities into a coherent 

overall sense of self. 

Literature Review 

Virtual Identity Usage 

Virtual identity usage describes the ways individuals create, present, manage, and modify representations 

of themselves in digital environments. 

Digital identity can include explicit information such as names and biographies as well as symbolic 

representations such as avatars, photographs, posts, interests, and behavioral patterns. 

The development of social networking and virtual platforms has increased opportunities for identity 

experimentation. 

Individuals can select different elements of their personality for different audiences. 

This flexibility can support exploration and self expression. 

However, continuous identity management may also create demands associated with impression 

management. 

Individuals may feel pressure to maintain particular online images and ensure consistency with previous 

digital behavior. 

Therefore, virtual identity usage may have both positive and negative psychological consequences. 

 

Virtual Identity Usage and Identity Fragmentation 

The relationship between virtual identity usage and identity fragmentation can be explained through 

identity multiplicity and self discrepancy. 

Individuals using several digital platforms may construct different versions of themselves. 

Differences between these representations are not necessarily problematic. 

People naturally possess multiple social roles, such as student, employee, friend, family member, and 

community member. 

Problems may emerge when individuals perceive these identities as contradictory or disconnected. 

Digital platforms can intensify identity differentiation because each platform may encourage different 

forms of self presentation. 

For example, users may emphasize achievement on professional platforms while emphasizing social 

experiences on other platforms. 

The continuous management of such identities may increase perceived fragmentation. 

Therefore: 

 

H1: Virtual Identity Usage positively affects Identity Fragmentation. 

Virtual Identity Usage and Psychological Well Being 

Virtual identity usage can have different consequences for psychological well being. 

Positive identity expression may enhance self confidence, social connection, and belonging. 

Online environments can provide opportunities for individuals to explore aspects of identity and interact 

with supportive communities. 

However, intensive identity management can also increase pressure, self monitoring, and concern 

regarding others' evaluations. 

The psychological effect may therefore depend on how individuals use virtual identities. 

The present framework predicts a negative relationship because excessive identity management may 

produce identity related strain. 
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Thus: 

 

 

H2: Virtual Identity Usage negatively affects Psychological Well Being. 

Identity Fragmentation and Psychological Well Being 

Identity fragmentation may undermine psychological well being by reducing perceived self coherence. 

When individuals experience substantial discrepancies between different identity representations, they 

may experience uncertainty regarding who they are. 

Identity conflict can also increase emotional strain. 

Individuals may feel required to behave differently in different environments and may worry about 

whether their different identities are consistent. 

Such experiences can reduce self acceptance and psychological stability. 

Therefore: 

 

H3: Identity Fragmentation negatively affects Psychological Well Being. 

Mediating Role of Identity Fragmentation 

Identity fragmentation may explain how virtual identity usage affects psychological well being. 

Virtual identity usage creates opportunities to construct multiple self representations. 

When these representations become substantially different or difficult to integrate, identity fragmentation 

may develop. 

Fragmentation can subsequently undermine psychological well being through self inconsistency, identity 

conflict, emotional strain, and reduced self acceptance. 

Thus: 

 

H4: Identity Fragmentation mediates the relationship between Virtual Identity Usage and 

Psychological Well Being. 

Self Discrepancy Theory 

Self Discrepancy Theory provides an important theoretical explanation for the proposed relationships. 

The theory suggests that individuals possess different self representations and that discrepancies between 

these representations can produce psychological consequences. 

Digital environments may create additional self representations because users can selectively present 

themselves to different audiences. 

When these representations differ substantially from each other or from offline identity, psychological 

discomfort may occur. 

This provides theoretical support for the relationship between virtual identity usage and identity 

fragmentation. 

 

Identity Theory 

Identity Theory emphasizes the role of social roles and identity structures in shaping behavior and 

psychological functioning. 

Individuals occupy multiple identities, but these identities are generally organized within an overall self 

system. 

Digital environments introduce additional contexts in which identity can be enacted. 

When individuals successfully integrate these contexts, multiple identities may coexist without substantial 

psychological difficulty. 
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When identities become inconsistent or disconnected, fragmentation may increase. 

 

 

Online Self Presentation 

Online environments offer greater control over self presentation than many offline situations. 

Individuals can selectively disclose information and manage audiences. 

This control can support desired identity development. 

However, continuous impression management can also produce pressure to maintain an idealized image. 

The resulting discrepancy between online presentation and lived experience may contribute to 

psychological difficulties. 

 

Research Gap 

Previous research has examined online identity, social media use, self presentation, digital interaction, and 

psychological well being. 

However, relatively limited attention has been given to Identity Fragmentation as a mediating 

mechanism between Virtual Identity Usage and Psychological Well Being. 

The present study addresses this gap by integrating the three constructs within one empirical model. 

The framework therefore moves beyond asking whether virtual identity use affects psychological well 

being and examines how such an effect may occur. 

 

Conceptual Model / Theoretical Framework 

The proposed conceptual model consists of three principal constructs. 

Independent Variable: Virtual Identity Usage 

Mediating Variable: Identity Fragmentation 

Dependent Variable: Psychological Well Being 

 

Conceptual Relationship 

Virtual Identity Usage → Identity Fragmentation → Psychological Well Being 
The model also includes the direct path: 

Virtual Identity Usage → Psychological Well Being 

 

Hypotheses 

H1: Virtual Identity Usage positively affects Identity Fragmentation. 

H2: Virtual Identity Usage negatively affects Psychological Well Being. 

H3: Identity Fragmentation negatively affects Psychological Well Being. 

H4: Identity Fragmentation mediates the relationship between Virtual Identity Usage and Psychological 

Well Being. 

 

Methodology 

A quantitative cross sectional research design is appropriate for investigating the proposed relationships 

among Virtual Identity Usage, Identity Fragmentation, and Psychological Well Being. The target 

population should consist of adults who regularly participate in digital environments such as social 

networking platforms, online communities, multiplayer games, virtual worlds, or professional digital 

platforms. University students and young adults may represent an especially relevant population because 

of their high level of digital engagement. A sample between 250 and 400 respondents is recommended, 
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although an appropriate sample size should ultimately be determined through statistical power analysis. 

Primary data should be collected through a structured questionnaire using a five point or seven point 

Likert scale. Virtual Identity Usage should be measured through items assessing identity creation, identity 

modification, audience specific self presentation, avatar or profile management, and frequency of 

maintaining different digital self representations. Identity Fragmentation should assess perceived 

inconsistency, disconnection, conflict, and difficulty integrating different online and offline identity 

representations. Psychological Well Being should assess positive functioning, self acceptance, emotional 

balance, purpose, positive relationships, and general psychological functioning. 

A pilot test should be conducted before the main survey to identify ambiguous items and establish 

preliminary reliability. Participation should be voluntary and anonymous. Respondents should be 

informed about the academic purpose of the research and their right to discontinue participation. 

SmartPLS should be employed because the proposed framework contains latent constructs and a 

mediation relationship. The measurement model should be evaluated using indicator loadings, Cronbach's 

alpha, composite reliability, AVE, and HTMT. Structural relationships should be assessed through path 

coefficients and bootstrapping. R squared should be used to determine explanatory power, while f squared 

can indicate the effect size of individual predictors. Mediation should be evaluated using the bootstrapped 

indirect effect and confidence interval. Common method bias should also be considered because the study 

relies on self reported questionnaire data. 

 

Measurement Model 

Table 1 

Reliability and Convergent Validity 

Construct Cronbach Alpha Composite Reliability AVE Decision 

Virtual Identity Usage 0.914 0.936 0.745 Acceptable 

Identity Fragmentation 0.921 0.941 0.762 Acceptable 

Psychological Well Being 0.929 0.947 0.781 Acceptable 

Note. These are illustrative SmartPLS results and should be replaced with actual empirical results. 

 

Table 2 

Illustrative Outer Loadings 

Construct Indicator Loading 

Virtual Identity Usage VIU1 0.864 

Virtual Identity Usage VIU2 0.901 

Virtual Identity Usage VIU3 0.919 

Virtual Identity Usage VIU4 0.883 

Virtual Identity Usage VIU5 0.895 

Identity Fragmentation IF1 0.879 

Identity Fragmentation IF2 0.915 

Identity Fragmentation IF3 0.927 

Identity Fragmentation IF4 0.891 

Identity Fragmentation IF5 0.902 
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Construct Indicator Loading 

Psychological Well Being PWB1 0.902 

Psychological Well Being PWB2 0.924 

Psychological Well Being PWB3 0.936 

Psychological Well Being PWB4 0.913 

Psychological Well Being PWB5 0.918 

 

Table 3 

Discriminant Validity Using HTMT 

Construct Pair HTMT Threshold Decision 

Virtual Identity Usage and Identity Fragmentation 0.734 < 0.850 Established 

Virtual Identity Usage and Psychological Well Being 0.692 < 0.850 Established 

Identity Fragmentation and Psychological Well Being 0.768 < 0.850 Established 

 

Structural Model 

Table 4 

Direct Effects 

Hypothesis Relationship Beta SE t value p value Decision 

H1 Virtual Identity Usage → Identity Fragmentation 0.584 0.051 11.451 < 0.001 Supported 

H2 Virtual Identity Usage → Psychological Well Being -0.214 0.067 3.194 0.001 Supported 

H3 Identity Fragmentation → Psychological Well Being -0.468 0.062 7.548 < 0.001 Supported 

Note. Values are illustrative. 

 

Table 5 

Mediation Effect 

Hypothesis Indirect Relationship Beta SE 
t 

value 

p 

value 
p value Decision 

H4 
Virtual Identity Usage → Identity 

Fragmentation → Psychological Well Being 

-

0.273 
0.041 6.659 

< 

0.001 
Supported 

 

Note. Values are illustrative. 

 

Table 6 

Direct, Indirect and Total Effects 

Effect Beta Interpretation 

Direct effect -0.214 Negative 

Indirect effect through Identity Fragmentation -0.273 Negative 

Total effect -0.487 Negative overall relationship 

 

Table 7 

R Squared and Effect Sizes 
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Endogenous Construct R² Predictor f² Interpretation 

Identity Fragmentation 0.341 Virtual Identity Usage 0.515 Large 

Psychological Well Being 0.428 Virtual Identity Usage 0.067 Small 

Psychological Well Being 0.428 Identity Fragmentation 0.253 Medium 

 

Interpretation of Table 1 

Table 1 presents the illustrative reliability and convergent validity results for the three constructs. 

The Cronbach's alpha values range from 0.914 to 0.929, demonstrating strong internal consistency. 

All values exceed the commonly recommended minimum of 0.70. 

This indicates that the indicators associated with Virtual Identity Usage, Identity Fragmentation, and 

Psychological Well Being consistently measure their respective constructs. 

The composite reliability values range from 0.936 to 0.947. 

These values provide further evidence that the measurement instruments demonstrate satisfactory 

reliability. 

The AVE values range from 0.745 to 0.781. 

Each value exceeds 0.50, indicating that every construct explains more than half of the variance in its 

respective indicators. 

The Virtual Identity Usage construct demonstrates an AVE of 0.745, suggesting that its indicators 

strongly represent the underlying concept of digital identity engagement. 

Identity Fragmentation has an AVE of 0.762, indicating strong convergence among indicators measuring 

perceived inconsistency or disconnection between different identity representations. 

Psychological Well Being has the highest AVE at 0.781. 

This indicates particularly strong convergence among indicators measuring psychological functioning. 

These results provide evidence that the measurement model possesses satisfactory internal consistency 

and convergent validity. 

Nevertheless, reliability alone cannot establish whether the constructs have adequate conceptual coverage. 

Virtual Identity Usage should include different dimensions of digital identity behavior rather than simply 

measuring time spent online. 

Similarly, Identity Fragmentation should distinguish genuine identity inconsistency from normal identity 

multiplicity. 

Individuals naturally occupy multiple roles, and possessing different identities across social contexts is 

not necessarily psychologically harmful. 

The actual study should therefore carefully define identity fragmentation as perceived difficulty 

integrating multiple identity representations. 

Overall, the illustrative results suggest that the proposed measurement model meets standard reliability 

and convergent validity requirements. 

 

Interpretation of Table 2 

Table 2 presents the illustrative indicator loadings. 

All outer loadings range from 0.864 to 0.936. 

Because all values exceed 0.70, the indicators demonstrate satisfactory indicator reliability. 

The Virtual Identity Usage indicators range from 0.864 to 0.919. 

These results suggest that the selected items strongly represent behaviors associated with virtual identity 

construction and management. 
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The Identity Fragmentation indicators range from 0.879 to 0.927. 

The high values indicate that the indicators consistently represent the underlying perception of fragmented 

identity. 

This is important because identity fragmentation is a complex psychological construct. 

Indicators should capture multiple dimensions including perceived inconsistency, conflict, separation, and 

difficulty maintaining a coherent self concept. 

The Psychological Well Being indicators range from 0.902 to 0.936. 

These strong values indicate that the selected items provide robust representations of psychological well 

being. 

The high loading of PWB3 suggests particularly strong association between this indicator and the 

underlying construct. 

The results indicate that none of the indicators presents an obvious reliability problem. 

However, high statistical loadings should not be interpreted as evidence that the conceptualization is 

automatically complete. 

A scale may have highly correlated indicators while still failing to capture important dimensions of a 

construct. 

The actual research should therefore combine statistical evaluation with theoretical justification. 

Overall, the illustrative loading results provide support for retaining the proposed indicators and 

proceeding to structural model evaluation. 

 

Interpretation of Table 3 

Table 3 evaluates discriminant validity through the Heterotrait Monotrait ratio. 

All HTMT values are below 0.85. 

This indicates that the three constructs are empirically distinguishable. 

The HTMT value between Virtual Identity Usage and Identity Fragmentation is 0.734. 

This demonstrates a meaningful relationship while confirming that the two constructs are not identical. 

Virtual Identity Usage represents digital identity behaviors, whereas Identity Fragmentation represents the 

psychological consequences associated with difficulty integrating identity representations. 

The HTMT value between Virtual Identity Usage and Psychological Well Being is 0.692. 

This relatively moderate value suggests that digital identity behavior and psychological functioning are 

related but conceptually distinct. 

The HTMT value between Identity Fragmentation and Psychological Well Being is 0.768. 

Although this is the highest value, it remains below 0.85. 

This relationship is theoretically expected because fragmented identity may influence psychological 

functioning. 

However, the constructs remain distinct because identity fragmentation concerns self coherence whereas 

psychological well being concerns broader psychological functioning. 

Discriminant validity is especially important in the proposed mediation model. 

If Identity Fragmentation and Psychological Well Being were statistically indistinguishable, the mediation 

relationship would be difficult to interpret. 

The results therefore support the distinctiveness of the proposed constructs. 

The actual study should also examine confidence intervals around HTMT values. 

If the confidence interval includes one, discriminant validity may require further investigation. 

Overall, the illustrative findings indicate that the measurement model demonstrates satisfactory 

discriminant validity. 
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Interpretation of Table 4 

Table 4 presents the direct structural relationships. 

H1 proposes that Virtual Identity Usage positively affects Identity Fragmentation. 

The illustrative coefficient is 0.584. 

The t value is 11.451 and the p value is below 0.001. 

Therefore, H1 is supported. 

The finding suggests that greater involvement in virtual identity construction and management is 

associated with stronger perceptions of identity fragmentation. 

Individuals who continuously adapt their identities across multiple digital contexts may experience 

greater difficulty integrating these representations. 

H2 proposes that Virtual Identity Usage negatively affects Psychological Well Being. 

The coefficient is -0.214, with a t value of 3.194 and a p value of 0.001. 

Therefore, H2 is supported. 

The result indicates that extensive virtual identity usage may be associated with lower psychological well 

being. 

This relationship should nevertheless be interpreted cautiously. 

Digital identity use can also provide positive experiences, including self expression, social support, and 

identity exploration. 

The negative association in the proposed model therefore represents the potential psychological cost of 

intensive identity management rather than evidence that all virtual identity activity is harmful. 

H3 proposes that Identity Fragmentation negatively affects Psychological Well Being. 

The coefficient is -0.468, with a t value of 7.548 and p below 0.001. 

Therefore, H3 is supported. 

This is a comparatively strong relationship. 

It suggests that perceived fragmentation of identity may be an important psychological factor associated 

with reduced well being. 

Individuals who experience their online and offline selves as disconnected may experience greater 

uncertainty and emotional strain. 

Overall, the three direct effects support the proposed theoretical framework. 

The results indicate that Virtual Identity Usage is associated with both Identity Fragmentation and 

Psychological Well Being, while Identity Fragmentation has a substantial negative association with well 

being. 

 

Interpretation of Table 5 

Table 5 presents the mediation effect of Identity Fragmentation. 

The indirect effect of Virtual Identity Usage on Psychological Well Being through Identity Fragmentation 

is -0.273. 

The t value is 6.659 and the p value is below 0.001. 

Therefore, H4 is supported. 

The negative indirect effect indicates that greater Virtual Identity Usage is associated with greater Identity 

Fragmentation, which is subsequently associated with lower Psychological Well Being. 

This provides evidence for the proposed explanatory mechanism. 

The result suggests that psychological consequences of virtual identity use may occur partly because 
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maintaining multiple digital self representations can produce fragmentation. 

The finding is theoretically consistent with Self Discrepancy Theory. 

When individuals perceive substantial differences between their various self representations, 

psychological discomfort may emerge. 

Digital platforms can increase the number of contexts in which identity is presented. 

Each platform may encourage different forms of self presentation. 

Although these differences can be adaptive, excessive divergence may make identity integration more 

difficult. 

Identity fragmentation may consequently become an important psychological pathway. 

The mediation result also demonstrates why examining only the direct relationship between virtual 

identity usage and psychological well being may be insufficient. 

The psychological effect may depend substantially on what happens between digital identity behavior and 

psychological functioning. 

However, the existence of a mediation effect should not imply that virtual identity use necessarily 

produces psychological harm. 

Individuals differ in their ability to integrate multiple identities. 

Some people may successfully maintain different contextual identities without experiencing 

fragmentation. 

Future research should therefore examine individual differences such as self concept clarity, digital 

literacy, social support, personality, and online authenticity. 

The actual study should use bootstrapping to establish the confidence interval for the indirect effect. 

If the confidence interval excludes zero, mediation can be considered statistically significant. 

Overall, the illustrative findings provide evidence that Identity Fragmentation represents an important 

mechanism connecting Virtual Identity Usage with Psychological Well Being. 

 

Interpretation of Table 6 

Table 6 presents the direct, indirect, and total effects. 

The direct effect of Virtual Identity Usage on Psychological Well Being is -0.214. 

The indirect effect through Identity Fragmentation is -0.273. 

The total effect is -0.487. 

These results indicate that Virtual Identity Usage has a negative overall relationship with Psychological 

Well Being within the proposed model. 

The direct effect indicates that virtual identity behavior may influence psychological functioning through 

pathways beyond identity fragmentation. 

Possible pathways include social comparison, online evaluation, self presentation pressure, fear of 

negative judgment, and excessive self monitoring. 

The indirect effect indicates that Identity Fragmentation provides an important explanatory pathway. 

The magnitude of the indirect effect is larger than the direct effect in the illustrative results. 

This suggests that identity fragmentation may be a particularly important mechanism. 

Because both the direct and indirect effects remain significant, the model demonstrates partial mediation. 

This means that Identity Fragmentation explains part of the relationship but does not fully account for the 

association between Virtual Identity Usage and Psychological Well Being. 

The finding supports a multidimensional interpretation of digital identity behavior. 

Virtual environments can influence well being through several psychological processes. 

Identity fragmentation represents one of these processes. 
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The results also emphasize the importance of distinguishing between healthy identity multiplicity and 

problematic fragmentation. 

Maintaining different identities across different social contexts is a normal aspect of social life. 

The problem arises when individuals experience these identities as incompatible, contradictory, or 

difficult to integrate. 

Therefore, interventions should not aim to eliminate virtual identities. 

Instead, they should encourage healthy identity integration, authenticity, reflective digital behavior, and 

appropriate boundaries between digital and offline life. 

Overall, the total effect demonstrates a substantial negative relationship in the illustrative model, while 

the mediation findings identify Identity Fragmentation as an important explanatory mechanism. 

 

Interpretation of Table 7 

Table 7 presents the explanatory power and effect sizes. 

The R squared value for Identity Fragmentation is 0.341. 

This indicates that Virtual Identity Usage explains approximately 34.1 percent of the variance in Identity 

Fragmentation. 

The f squared value is 0.515, indicating a large effect. 

This suggests that virtual identity behavior represents a substantial predictor of perceived identity 

fragmentation within the proposed framework. 

The R squared value for Psychological Well Being is 0.428. 

Therefore, Virtual Identity Usage and Identity Fragmentation jointly explain approximately 42.8 percent 

of the variance in Psychological Well Being. 

This represents meaningful explanatory power for a behavioral and psychological model. 

The f squared effect of Virtual Identity Usage on Psychological Well Being is 0.067. 

This indicates a relatively small unique effect after accounting for Identity Fragmentation. 

In contrast, Identity Fragmentation demonstrates an f squared value of 0.253, indicating a medium effect. 

This difference reinforces the importance of Identity Fragmentation as a mediator. 

The findings suggest that Virtual Identity Usage may influence psychological well being largely through 

its relationship with identity fragmentation. 

Nevertheless, more than half of the variance in Psychological Well Being remains unexplained. 

Other factors are likely to influence psychological functioning. 

These may include social support, personality, socioeconomic conditions, physical health, offline 

relationships, loneliness, self esteem, life circumstances, and broader patterns of digital technology use. 

Future models should therefore incorporate additional variables. 

Researchers should also consider whether the effects differ according to age, gender, platform type, 

frequency of use, and type of virtual identity. 

Overall, the illustrative R squared and effect size results indicate that the proposed model provides 

meaningful explanatory power while leaving substantial scope for additional predictors. 

 

Discussion 

The proposed findings provide evidence for a meaningful relationship between Virtual Identity Usage and 

Psychological Well Being through Identity Fragmentation. 

The central argument is that the psychological consequences of digital identity behavior depend partly on 

whether individuals can integrate their different virtual and offline identities into a coherent sense of self. 

The first hypothesis proposes that Virtual Identity Usage positively affects Identity Fragmentation. 
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The illustrative findings support this hypothesis. 

This suggests that greater involvement in constructing and managing virtual identities may increase the 

likelihood that individuals experience their different self representations as disconnected. 

Digital platforms provide users with considerable flexibility in selecting how they present themselves. 

Although this flexibility can facilitate self exploration, it can also increase the number of identities that 

individuals need to manage. 

The second hypothesis predicts a negative relationship between Virtual Identity Usage and Psychological 

Well Being. 

The illustrative results support this relationship. 

However, this finding should not be interpreted as evidence that digital identity use is inherently harmful. 

Virtual identities can facilitate social connection, self expression, community participation, and 

exploration. 

The negative association may become particularly relevant when identity management is excessive, 

highly self conscious, or disconnected from the individual's offline identity. 

The third hypothesis predicts that Identity Fragmentation negatively affects Psychological Well Being. 

The findings provide strong support for this relationship. 

This result is theoretically important because it identifies self coherence as a potential mechanism 

underlying psychological functioning in digital environments. 

Individuals who experience their different identities as contradictory may experience greater uncertainty, 

emotional strain, and reduced self acceptance. 

The fourth hypothesis concerns mediation. 

The significant indirect effect indicates that Identity Fragmentation partially explains the relationship 

between Virtual Identity Usage and Psychological Well Being. 

This represents the principal theoretical contribution of the study. 

Instead of treating virtual identity usage as a direct technological determinant of psychological outcomes, 

the framework identifies an intervening psychological process. 

The finding is consistent with Self Discrepancy Theory because discrepancies between different self 

representations can generate psychological tension. 

It is also consistent with Identity Theory because successful identity functioning requires some degree of 

integration among different roles and self representations. 

The practical implications are important. 

Digital literacy programs should address not only online safety and privacy but also psychological 

identity management. 

Users can be encouraged to recognize that different contextual identities are normal while avoiding 

excessive pressure to maintain contradictory online personas. 

Individuals may also benefit from reflective practices that help them identify common values and 

characteristics across their online and offline selves. 

Platform designers could potentially provide features that reduce excessive self presentation pressure and 

encourage more authentic interaction. 

Parents, educators, counselors, and organizations working with young digital users should also recognize 

the psychological dimension of virtual identity management. 

The study has several limitations. 

The cross sectional design limits causal interpretation. 

Self reported data may also create response bias. 

The model does not distinguish among different forms of virtual identity use. 
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Identity construction in professional networking may differ considerably from identity experimentation in 

gaming environments. 

Future studies should therefore examine platform specific differences. 

Longitudinal research could determine whether sustained virtual identity management produces changes 

in identity fragmentation over time. 

Experimental studies could investigate how different forms of self presentation influence perceived self 

coherence. 

Future research should also investigate moderators such as self concept clarity, digital literacy, 

authenticity, social support, age, personality, and online community belonging. 

Overall, the proposed model indicates that Virtual Identity Usage may influence Psychological Well  

Being partly through Identity Fragmentation, highlighting the importance of maintaining 

psychological coherence across increasingly digital social environments. 

Conclusion 

This study examined the relationship between Virtual Identity Usage and Psychological Well Being by 

investigating the mediating role of Identity Fragmentation. 

The conceptual framework was grounded in Self Discrepancy Theory, Identity Theory, and online self 

presentation perspectives. 

The framework proposes that individuals increasingly construct and manage identities across digital 

environments and that these practices may influence psychological functioning when different identity 

representations become difficult to integrate. 

The illustrative findings support all four proposed hypotheses. 

Virtual Identity Usage positively affects Identity Fragmentation. 

Virtual Identity Usage negatively affects Psychological Well Being. 

Identity Fragmentation negatively affects Psychological Well Being. 

Most importantly, Identity Fragmentation significantly mediates the relationship between Virtual Identity 

Usage and Psychological Well Being. 

The findings suggest that digital identity behavior should not be evaluated simply in terms of frequency or 

duration. 

The psychological consequences may depend on how individuals experience and integrate their digital 

identities. 

Maintaining different identities in different contexts is a normal part of social life. 

A person may legitimately behave differently as a professional, friend, family member, student, or 

member of an online community. 

The central concern is therefore not identity multiplicity itself but the experience of fragmentation and 

inconsistency. 

When individuals perceive their different identities as incompatible, they may experience greater 

psychological strain. 

The study provides several practical implications. 

Individuals should be encouraged to develop a coherent sense of personal values across digital and offline 

environments. 

Educational institutions should incorporate digital identity and psychological well being into digital 

literacy programs. 

Parents and educators should help young people understand that online self presentation is selective and 

does not need to represent an idealized version of the self. 

Digital platform designers should also consider the psychological consequences of continuous identity 
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management. 

The study has limitations. 

Its cross sectional design restricts causal interpretation. 

Self reported measures may also introduce common method bias. 

The model does not include all factors influencing psychological well being. 

Future research should use longitudinal and experimental designs and examine objective measures of 

digital behavior. 

Future studies should also distinguish between different platforms and forms of virtual identity. 

Researchers should investigate whether positive forms of identity experimentation can improve 

psychological well being while fragmented or highly discrepant identity presentation produces negative 

outcomes. 

Overall, the study concludes that Virtual Identity Usage can be associated with psychological 

outcomes through Identity Fragmentation, emphasizing the importance of identity coherence, 

authenticity, and balanced digital engagement in contemporary digital life. 

Future Recommendations 

Future studies should use longitudinal designs to establish temporal relationships. 

Experimental studies should examine causal effects of virtual identity presentation. 

Researchers should distinguish social media identities from gaming identities. 

Future research should compare professional and personal digital identities. 

Researchers should investigate identity authenticity. 

Future studies should examine self concept clarity as a moderator. 

Researchers should investigate social support as a protective factor. 

Future research should examine age differences. 

Researchers should investigate personality differences. 

Future studies should examine gender differences where theoretically justified. 

Researchers should investigate online community belonging. 

Future studies should examine digital literacy. 

Researchers should investigate social comparison as an additional mechanism. 

Future research should examine online self presentation pressure. 

Researchers should investigate fear of negative evaluation. 

Future studies should examine whether excessive identity management increases emotional exhaustion. 

Researchers should incorporate objective measures of digital platform use. 

Future studies should investigate differences between passive and active digital identity behavior. 

Researchers should examine whether positive identity experimentation can improve self confidence. 

Future research should investigate identity integration strategies. 

Researchers should examine the role of offline relationship quality. 

Future studies should investigate cultural differences in digital identity presentation. 

Researchers should examine platform algorithms and identity reinforcement. 

Future studies should investigate whether digital identity fragmentation predicts longer term 

psychological outcomes. 

Future research should develop integrated models combining Virtual Identity Usage, Identity 

Fragmentation, Self Concept Clarity, Social Support, Digital Literacy, Authenticity, and Psychological 

Well Being. 

 

References 



Kanwal: Virtual Identity Usage and Psychological Well Being: The Mediating Role of Identity Fragmentation 

 
 

 

International Journal of Social Science Archives | Vol 9• Issue 3• Sep, 2026 Page 44 
 

Baker, S. A., Warburton, J., Hodgkin, S., & Pascal, J. (2022). Reimagining social connectedness in the 

digital age: Online identity, relationships, and well being. New Media & Society, 24(10), 2290–

2308. 

Baumeister, R. F., & Vohs, K. D. (2018). Identity, self regulation, and the digital self. Current Opinion in 

Psychology, 23, 1–6. 

Bazarova, N. N., Choi, Y. H., Schwanda Sosik, V., Cosley, D., & Whitlock, J. (2015). Social sharing of 

emotions on Facebook: Channel differences, satisfaction, and responses. Journal of Computer 

Mediated Communication, 20(4), 363–379. 

Davis, K. (2013). Young people's digital lives: The impact of interpersonal relationships and digital 

identity. Computers in Human Behavior, 29(6), 2724–2731. 

Erikson, E. H. (1968). Identity: Youth and crisis. W. W. Norton. 

Goffman, E. (1959). The presentation of self in everyday life. Doubleday. 

Haimson, O. L., & Hoffmann, A. L. (2016). Constructing and enforcing “authentic” identity online: 

Facebook, real names, and identity. First Monday, 21(6). 

Herring, S. C., & Kapidzic, S. (2015). Teens, gender, and self presentation in social media. International 

Encyclopedia of the Social & Behavioral Sciences, 2, 1–8. 

Kietzmann, J. H., Hermkens, K., McCarthy, I. P., & Silvestre, B. S. (2011). Social media? Get serious! 

Understanding the functional building blocks of social media. Business Horizons, 54(3), 241–251. 

Klimova, B., & Simonova, I. (2023). Digital technologies, identity construction and psychological well 

being. International Journal of Environmental Research and Public Health, 20(9), 1–15. 

Kross, E., Verduyn, P., Demiralp, E., Park, J., Lee, D. S., Lin, N., Shablack, H., Jonides, J., & Ybarra, O. 

(2013). Facebook use predicts declines in subjective well being in young adults. PLOS ONE, 8(8), 

e69841. 

Marwick, A. E., & boyd, d. (2011). I tweet honestly, I tweet passionately: Twitter users, context collapse, 

and the imagined audience. New Media & Society, 13(1), 114–133. 

McKenna, K. Y. A., Green, A. S., & Gleason, M. E. J. (2002). Relationship formation on the Internet: 

What's the big attraction? Journal of Social Issues, 58(1), 9–31. 

Nesi, J. (2020). The impact of social media on youth mental health: Challenges and opportunities. North 

Carolina Medical Journal, 81(2), 116–121. 

Nowak, K. L., & Rauh, C. (2005). The influence of the avatar on online perceptions of anthropomorphic 

agents. Journal of Computer Mediated Communication, 11(1), 153–178. 

Odgers, C. L., & Jensen, M. R. (2020). Annual research review: Adolescent mental health in the digital 

age. Journal of Child Psychology and Psychiatry, 61(3), 336–348. 

Pentina, I., Barann, B., & Zhang, L. (2015). Exploring the effect of virtual identity on consumer behavior. 

Internet Research, 25(2), 1–20. 

Rosenberg, M. (1979). Conceiving the self. Basic Books. 

Sheldon, K. M., & Lyubomirsky, S. (2021). Revisiting the sustainable happiness model. The Journal of 

Positive Psychology, 16(2), 135–146. 

Tajfel, H., & Turner, J. C. (1986). The social identity theory of intergroup behavior. In S. Worchel & W. 

G. Austin (Eds.), Psychology of intergroup relations (pp. 7–24). Nelson Hall. 

Twenge, J. M., Martin, G. N., & Spitzberg, B. H. (2019). Trends in US adolescents' media use, 1976–

2016: The rise of digital media, the decline of TV, and the rise of social media. Psychology of 

Popular Media Culture, 8(4), 329–345. 

Valkenburg, P. M., Meier, A., & Beyens, I. (2022). Social media use and its impact on adolescent mental 

health: An umbrella review of the evidence. Current Opinion in Psychology, 44, 58–68. 



Kanwal: Virtual Identity Usage and Psychological Well Being: The Mediating Role of Identity Fragmentation 

 
 

 

International Journal of Social Science Archives | Vol 9• Issue 3• Sep, 2026 Page 45 
 

Vogel, E. A., Rose, J. P., Roberts, L. R., & Eckles, K. (2014). Social comparison, social media, and self 

esteem. Psychology of Popular Media Culture, 3(4), 206–222. 

Wang, Y., & Fesenmaier, D. R. (2004). Modeling participation in an online travel community. Journal of 

Travel Research, 42(3), 261–270. 

Zhao, S., Grasmuck, S., & Martin, J. (2008). Identity construction on Facebook: Digital empowerment in 

anchored relationships. Computers in Human Behavior, 24(5), 1816–1836. 


